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Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following provisions:

· Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

· Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

· Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

· Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

Securities registered pursuant to Section 12(b) of the Act:

	Title of each class
	
	Trading
	Name of each exchange
	

	
	
	Symbol(s)
	
	on which registered
	

	Common Stock, $0.01 par value per share
	AAL
	The Nasdaq Global Select Market
	



Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 or Rule 12b-2 of the Securities Exchange Act of 1934.

Emerging growth company ☐

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. ☐
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ITEM 7.01.	REGULATION FD DISCLOSURE.

In connection with commencing discussions with potential investors in the proposed AAdvantage Financing (as defined below), American Airlines Group Inc. (the “Company”) is making available certain information about AAdvantage Loyalty IP Ltd., a newly formed Cayman Islands exempted company incorporated with limited liability and an indirect wholly owned subsidiary of American Airlines, Inc. (“American”), excerpts of which are attached to this report as Exhibit 99.1.

The information in this Item 7.01, including Exhibit 99.1, is being furnished and shall not be deemed to be “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject to the liabilities of that Section and shall not be deemed incorporated by reference into any registration statement or other document filed pursuant to the Securities Act of 1933, as amended (the “Securities Act”), except as shall be expressly set forth by specific reference in such filing.

ITEM 8.01.	OTHER EVENTS.

On March 8, 2021, the Company issued a press release announcing that American and AAdvantage Loyalty IP Ltd. intend to commence a private offering of $2,500,000,000 senior secured notes due 2026 and $2,500,000,000 senior secured notes due 2029 (collectively, the “Notes”) and to enter into a $2,500,000,000 senior secured term loan credit facility (the “New AAdvantage Term Loan Facility” and together with the offering of the Notes, the “AAdvantage Financing”) concurrent with the closing of the offering of the Notes. The Notes and New AAdvantage Term Loan Facility will be secured on a pari passu senior basis by a first-priority security interest in American’s AAdvantage program, including American’s rights under certain related agreements, intellectual property and other collateral related to the AAdvantage program. There can be no assurance that this financing will be completed on the terms and conditions described in the press release or at all.

As required by Rule 135c under the Securities Act of 1933, as amended, a copy of the Company’s press release is filed as Exhibit 99.2 to this Current Report on Form 8-K and is incorporated herein by reference.

	ITEM 9.01.
	FINANCIAL STATEMENTS AND EXHIBITS.

	(d) Exhibits.
	

	Exhibit No.
	Description

	99.1
	Excerpts from AAdvantage Presentation.

	99.2
	Press Release, dated March 8, 2021.

	104.1
	Cover Page Interactive Data File (embedded within the Inline XBRL document).
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Cautionary Statement Regarding Forward-Looking Statements

Certain of the statements contained or referred to herein, including those regarding the proposed offering of the Notes and New AAdvantage Term Loan Facility, should be considered forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995. These forward-looking statements may be identified by words such as “may,” “will,” “expect,” “intend,” “anticipate,” “believe,” “estimate,” “plan,” “project,” “could,” “should,” “would,” “continue,” “seek,” “target,” “guidance,” “outlook,” “if current trends continue,” “optimistic,” “forecast” and other similar words. Such statements include, but are not limited to, statements about the Company’s plans, objectives, expectations, intentions, estimates and strategies for the future, and other statements that are not historical facts. These forward-looking statements are based on the Company’s current objectives, beliefs and expectations, and they are subject to significant risks and uncertainties that may cause actual results and financial position and timing of certain events to differ materially from the information in the forward-looking statements. These risks and uncertainties include, but are not limited to, those set forth herein as well as in American Airlines Group Inc.’s Annual Report on Form 10-K for the fiscal year ended December 31, 2020 (especially in Part I, Item 1A. Risk Factors and Part II, Item 7. Management’s Discussion and Analysis of Financial Condition and Results of Operations), and other risks and uncertainties listed from time to time in the Company’s other filings with the Securities and Exchange Commission. In particular, the consequences of the coronavirus outbreak to economic conditions and the travel industry in general and the financial position and operating results of the Company in particular have been material, are changing rapidly, and cannot be predicted. Additionally, there may be other factors of which the Company is not currently aware that may affect matters discussed in the forward-looking statements and may also cause actual results to differ materially from those discussed. The Company does not assume any obligation to publicly update or supplement any forward-looking statement to reflect actual results, changes in assumptions or changes in other factors affecting these forward-looking statements other than as required by law. Any forward-looking statements speak only as of the date hereof or as of the dates indicated in the statement.
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, American Airlines Group Inc. has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

AMERICAN AIRLINES GROUP INC.

Date: March 8, 2021	By:	/s/ Derek J. Kerr
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Derek J. Kerr
Executive Vice President and
Chief Financial Officer

Pursuant to the requirements of the Securities Exchange Act of 1934, American Airlines, Inc. has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

AMERICAN AIRLINES, INC.

Date: March 8, 2021	By:	/s/ Derek J. Kerr
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Derek J. Kerr
Executive Vice President and
Chief Financial Officer
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Exhibit 99.2
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Investor Relations
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investor.relations@aa.com

FOR RELEASE: March 8, 2021

AMERICAN AIRLINES ANNOUNCES PROPOSED OFFERING OF SENIOR SECURED NOTES AND NEW TERM LOAN BY AMERICAN AND ITS AADVANTAGE

SUBSIDIARY

FORT WORTH, Texas — American Airlines Group Inc. (NASDAQ: AAL) (the “Company”) today announced that the Company’s subsidiary, American Airlines, Inc. (“American”), and AAdvantage Loyalty IP Ltd., a newly formed Cayman Islands exempted company incorporated with limited liability and an indirect wholly owned subsidiary of the Company and American, intend to commence a private offering to eligible purchasers of $2,500,000,000 senior secured notes due 2026 and $2,500,000,000 senior secured notes due 2029 (collectively, the “Notes”) and to enter into a $ 2,500,000,000 senior secured term loan credit facility (the “New AAdvantage Term Loan Facility”) concurrent with the closing of the offering of the Notes. American and AAdvantage Loyalty IP Ltd. will be co-issuers of the Notes and co-borrowers under the New AAdvantage Term Loan Facility. The Notes and the New AAdvantage Term Loan Facility will be guaranteed by the Company and certain of the Company’s subsidiaries. The offering of the Notes is not conditioned upon the closing of the New AAdvantage Term Loan Facility, and the closing of the New AAdvantage Term Loan Facility is not conditioned upon the closing of the offering of the Notes. The final terms and amounts of the Notes and the New AAdvantage Term Loan Facility are subject to market and other conditions and may be materially different than expectations.

The Notes and New AAdvantage Term Loan Facility will be secured on a pari passu senior basis by a first-priority security interest in American’s AAdvantage program, including American’s rights under certain related agreements, intellectual property and other collateral related to the AAdvantage program.

AAdvantage Loyalty IP Ltd. intends to lend the net proceeds from the offering of the Notes and the New AAdvantage Term Loan Facility to American, after depositing a portion of the proceeds in certain reserve accounts. American intends to use the proceeds from this intercompany loan from AAdvantage Loyalty IP Ltd. to repay all amounts outstanding under the term loan facility with the U.S. Department of the Treasury that is currently secured by collateral that will secure, in part, the Notes and the New AAdvantage Term Loan Facility and to use the remainder for general corporate purposes, which may include the repayment of other indebtedness.

The Notes will be offered and sold only to persons reasonably believed to be qualified institutional buyers, as defined in, and in reliance on Rule 144A under the Securities Act of 1933, as amended (the “Securities Act”) and to non-U.S. persons in offshore transactions outside the United States in reliance on Regulation S under the Securities Act. The Notes will not be registered under the Securities Act or any other securities laws of any jurisdiction and will not have the benefit of any exchange offer or other registration rights. The Notes may not be offered or sold in the United States absent registration or an applicable exemption from registration requirements.

This press release does not constitute an offer to sell or the solicitation of an offer to buy any of the Notes nor shall there be any sale of the Notes in any jurisdiction in which such offer, solicitation or sale would be unlawful. This press release is being issued pursuant to and in accordance with Rule 135c under the Securities Act.

Cautionary Statement Regarding Forward-Looking Statements

Certain of the statements contained or referred to herein, including those regarding the proposed offering of the Notes and New AAdvantage Term Loan Facility, should be considered forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995. These forward-looking statements may be identified by words such as “may,” “will,” “expect,” “intend,” “anticipate,” “believe,” “estimate,” “plan,” “project,” “could,” “should,” “would,” “continue,” “seek,” “target,” “guidance,” “outlook,” “if current trends continue,” “optimistic,” “forecast” and other similar words. Such statements include, but are not limited to, statements about the Company’s plans, objectives, expectations, intentions, estimates and strategies for the future, and other statements that are not historical facts. These forward-looking statements are based on the Company’s current objectives, beliefs and expectations, and they are subject to significant risks and uncertainties that may cause actual results and financial position and timing of certain events to differ materially from the information in the forward-looking statements. These risks and uncertainties include, but are not limited to, those set forth herein as well as in American Airlines Group Inc.’s Annual Report on Form 10-K for the fiscal year ended December 31, 2020 (especially in Part I, Item 1A. Risk Factors and Part II, Item 7. Management’s Discussion and Analysis of Financial Condition and Results of Operations), and other risks and uncertainties listed from time to time in the Company’s other filings with the Securities and Exchange Commission. In particular, the consequences of the coronavirus outbreak to economic conditions and the travel industry in general and the financial position and operating results of the Company in particular have been material, are changing rapidly, and cannot be predicted. Additionally, there may be other factors of which the Company is not currently aware that may affect matters discussed in the forward-looking statements and may also cause actual results to differ materially from those discussed. The Company does not assume any obligation to publicly update or supplement any forward-looking statement to reflect actual results, changes in assumptions or changes in other factors affecting these forward-looking statements other than as required by law. Any forward-looking statements speak only as of the date hereof or as of the dates indicated in the statement.
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Disclaimer

Non-GAAP Financial Measures

AAG sometimes uses financial measures that are derived from the condensed consolidated financial statements but that are not presented in accordance with GAAP to understand and evaluate s current operating.
performance and o allow for period to period comparisons AAG believes these non-GAAP financial measures may also provide seful information to investors These non-GAAP measures may not be comparable to similarly
titled non-GAAP measures of other companies. and should be considered in addition to. and not as a substitute for of superior to, any measue of performance, cash flow o liquidity prepared in accordance with GAAP.
Management uses these non-GAAP financial measures to evaluate the company's current operating performance and to allow for period to period comparisons. As net special items may vary from period to period in nature and
amount. the adjustment to exclude net special items allows management an additional tool to understand the company' core operating performance. For additional information related to the components o special items. see
Part I item 6. Selected Consoldated Financial Data - - Reconcillation of GAAP to Non-GAAP Financial Measures" and Note 2 to AAG's Consolidated Financial Statements in Part I tem 8A of AAG' Form 10-K filed with the US.
Securities and Exchange Commission on February 17,2021,

The pro forma financial information included in this Presentation is provided for informatianal purposes anly has not been prepared in accordance with the standards for such information established by the U, Securites and
Exchange Commission and should not be considered an indication of the potential financial condition or results of operations of Holdco 1 or Loyalty ssuer in the future. The Pro forma financial information included herein
should be read with Annex A

AAdvantage™y
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Disclaimer

Cautionary Statement Regarding Forward-Looking Statements and Information
Statements in this Presentation that are not historical facts, including statements about our estimates, expectations. belefs. intentions. projections orstrateges for the future may be ‘forward-looking statements” as defined in
the Private Securitis Litigation Reform Act of 1995. Forward-looking statements involve isks and uncertainties that could cause actual results to differ materially from historical experience or our present expectations. These.
risks and uncertainties include. but aré not limited to, the outbreak and global spread of COVID-19 and resulting severe decline in demand for air travel and the duration and severity of the COVID-19 pandemic and similar public
health threats that we may face in the future: downturns in economic conditions that could adversely affect our business. our need to obtain sufficient financing or other capitalto operate successfully.the effect our high level of
debt and other obligations may have on our abilty to fund general corporate requirements, our abilty o obtain additional financing and respond to competitive developments and adverse economic and industry conditions;an
inabilty to obtain sufficient inancing or other capital.including in respanse to the impact of COVID-19. o operate successfully and in accordance with our current business plan; our abiity to preserve cash and improve our
overall liquidity position n response to the impact of COVID-19: the 1o of key personnel upon whom we depend to operate our business or the inability o attract additional qualifed personnel: competitive praciices in our
industry. including the impact of low cost carriers, competing airline alliances and industry consolidation: the impact of changing economic and other conditions beyond our control, including global events that affect travel
behavior such s the outbreak of the COVID-19 pandemic. and volatiity and fluctuations n our results of operations due to seasanaliy:the impact of continued periods of high volatilty in fuel cost. increased fuel prices or
significant disruptions i the supply of aircraft fuel the impact of union disputes. employee stikes and other labor-related disruptions. or our inabilty o otherwise maintain abor costs at competitve levels.our significant
pension and other postretirement benefit funding obligations: the impact of any damage to our reputation or brand image: osses and adverse publicity stemming from any public incident involving our company, our people or
ur brand. including any accident or other public incident involving our personnel or aircrafta type of aircaft in our fleet. o the personnel or ircraft of our regional o codeshare or oint venture operators. extensive
govemnment regulation. which may resultn increases in our costs,disruptions to our operations.limits on our operating flexibility. reductions in the demand for air travel, including in response to the impact of COVID-19.and
competitve disadvantages. the global scope of our business and any associated economic and politcal instabilty or adverse effects of events. ircumstances or government actions beyond our contrl, including the impact of
foreign currency exchange rate fluctuations and limitations on the repatriation of cash held in foreign countries and risks associated deterioration in global trade relations, including shifts n the trade policies o individual nations.
‘and risks asociated with the legal and regulatory uncertainty resulting from the exitof the United Kingdom from the EU and the consequences that wilflow from suich exit: the impact of conflcts overseas,terrorit attacks and
ongoing security concerns; the impact associated with ciimate change. including increased regulation to reduce emissions of greenhouse gases: the impact of environmental and noise regulation; our dependence on a imited
number of suppliersfor arcraft. aircraft engines and parts: delays in scheduled aircraft deliveries, or other loss of anticipated fleet capacity, and failure of new aircraft to perform as expected. including as aresult of the March
2019 order from the FA grounding al Boeing 737 Max aircraft.aur reliance on technology and automated systems and the impact of any failure of these technologjes or systems. challenges i integrating our compurer,
communications and other technology systems: costs of evolving data security and privacy requirements and the impact of any significant data security incident; our reliance on third-party regional operators or thrd-party
service providers that have the abilty o affect our revenue and the publics perception about our services. any inabilty to effectively manage the costs.rghts and functionalty o third-party distribution channels on which we
ely: any inability o obtain and maintain adequate faciltes nfrastructure and siots to operate our existing fight schedule and expand or change our route network: Interruptions or disruptions in service at one or more of our
key facitis: changes to our business model that may not successfully increase revenues and may cause operational difficultes or decreased demand: the inabiliy to protect our intellectua property rights. particularly our
branding rights: the effect on our financial position and liuidity of being party o or invoived in tgation: the effect of a higher than normal number o pilot retirements. more stringent duty time regulations and increased
training requirements. causing a continuing shortage of commercia pilots:the impact of possible future increases in nsurance costs of reductions in available insurance coverage: the impact o the heavy taxation on the airine
industry;an inabilty to usa net operating losses carried over from prior taxable years. any nabilfy to produce the results we expect from the commercialrelationships that we have with othar airings.including any related
equity investments; provisions in credit card processing and other commercial agreements that may materially reduce our liuidity; any impairment in our significant amount of goodwill and an inabilty to realize the full value of
our intangible or long-lived assets and any material impairment charges that would be recorded as  result:price volatilty of our common stack:the effects of our capital deployment program and the limitation, the suspension
‘and discontinuation of our share repurchase program and dividend payments thereunder as required by the CARES Act and any future repurchases of or payment of dividends on our common stock the effect of provisions of
our Restated Certficate of Incorporation and Amended and Restated Bylaws that imit ownership and voting of our equity interests. including our common stock: the effect of provisions of our Restated Certicate of
Incorporation and Amended and Restated Bylaws that may delay or prevent stockholders abilty to change the composition of our Board of Directors and the effect this may have on takeover attempts that some of our
stockholders might consider beneficial the effect on the price of our common stock caused by the ssuance or sale of shares of our common stock or rghts to acquire our common stock ssued to the U'S. Department of the.
Treasury pursuant to the CARES Act:and other economic. business, competitive. and!or regulatory factors afecting our business Known materia iskfactors applicable t0 us described herein are described under the heading in
tem 1A, Risk Factors® of our Annual Report on Form 10-K for the fiscal year ended December 31,2020, other than risks that could apply to any issuer. All forward-looking statements speak only s of the date mad. and we
undertake no obligation to publicly update of revise any forward-looking statements to reflect events or circumstances that may arise after the date of this Presentation.
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image15.png
Agenda

Transaction Overview
American Recent Developments
AAdvantage Overview

AAdvantage Key Credit Highlights

© 000090

AAdvantage Financial Overview

Americanrines

AAdvantage’“\\




image16.png
Transaction
Overview





image17.png
Executive Summary

American Airlines Group Inc. and AAdvantage intend to raise up to $7.5bn in senior secured financing collateralized by assets of

AAdvantage including, but not limited to, AAdvantage intellectual property, material co-brand agreements and cash collection
accounts

* American Airlines Group Inc. (‘American" or the “Company”) is the world’s largest airline by revenue passenger miles’
- For the twelve month period ended December 31,2019, the Company reported revenue and pre-tax income of $45.8 billion and
$2.9 billion?, respectively
* AAdvantage, American’s customer loyalty program, is a key driver of customer engagement, retention and lifetime value
- AAdvantage is a core, mission-critical asset for American's ongoing business operations and financial performance
- In 2019, AAdvantage generated ~$5.9 billion in pro forma?® cash sales and ~$31 billion in pro forma? cash from operations, net

+ The AAdvantage financing (the “Financing”) will be a long-term, strategic component of American’s capital structure and liquidity
policy going forward

+ Additionally, a portion of the proceeds would be used to pay off and extinguish the outstanding $550mm drawn balance of the Loan
and Guarantee Agreement (the “UST Term Loan Facility”) with the US Treasury (“UST"): the remainder of the proceeds will be used for
general corporate purposes, which may include the repayment of other indebtedness

Word A Transport tatstics 2019
Ameronines . 3cudes et Special s leaserfe o the ompary’ GAAP to Non-GAAPreconcllaton on SEC Form 10- sued Februay 192020
AACVANTAZETSg, 7o orma inaniloraiongres et e onibuion Taracion s aampryements ey were conummatedon ary 208, The oo ranc
Information doeknot s afeck 13t cnsummationof th Fnncing comerplated heran
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AAdvantage Highlights

AAdvantage

Overview

AAdvantage
Key Credit

Strengths

AAdvantage builds customer loyalty by offering awards, benefits and services to program participants. Members earn
miles by purchasing flights on American and other participating airlines as well as by purchasing goods and services
from non-airline partners, including retail merchants, hotels and car rental companies

The oldest existing airline loyalty program, AAdvantage has a broadly diversified stream of cash flows - ~74% of pro
forma cash flows' came from 3rd parties in 2019 including Citi and Barclays, partners in travel, retail, lifestyle and
hospitality and direct sales to program members

AAdvantage launched in 1981, had ~23 million active members?, and generated ~$5.9 billion in pro forma cash sales' in
2019

AAdvantage is mission-critical to American and core to customer loyalty and consistent customer engagement

The program has a deep ecosystem of longstanding relationships with best in class partners, allowing members to
earn miles on car rental, hotel, retail, dining and other partners

AAdvantage offers significant diversity of cash flows with a long-term track record of stable and growing performance
throughout cycles and has an attractive business model allowing flexibility to control costs and preserve margins®

190 forma financial information gives effect to the Contribution Transactions and Intercompany Agreement a i they were consummated on January . 2018. The pro forma financial
information does not gve effect o the consummation of the Financing contemplated herein.

2As of YE2019. Active defined as Advantage members who had flight or program activity in the calendar year.

SExcludes 2020 due to impact of COVID-19. 2020 datais approximately 16 million active members and $3 650 million of pro forma cash sales.
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Pro Forma Liquidity and Capitalization

Pro Forma Liquidity Statistics Pro Forma Capitalization (US$ in millions)

($in billions) Amount
12/31/2020 Liquidity

Extinguishment of Undrawn CARES Act Loan

Repayment of Drawn CARES Act Loan

New AAdvantage Financing

Pro Forma Est. Liquidity

AAd

amerianaiines W

vantage®

As of Dec
CCR.82/B- (Outlook: Neg, / Neg) Amount Adj. ProForma Maturity
Cash and Short-term Investments ) a7 si0s71

5750mm st Secured RCF (Latam)' 750 750 0 oanm
51643mm Sr Secured RCF (LHR)' 1643 643 o oan
$450mm Sr Secured RCF (MSP)' 450 450 o oanm
2016 (Apr) Term Loan 8 (MSP) 960 90 hpr3
2016 (Dec) Term Loan B (LGA & DCA) 1200 1200 Dec
2013 Term Loan 8 (LatAm) 1788 1788 un2s
2014 Term Loan 8 (LHR) 120 120 anz
11750% Senior Sec. Notes due 2025 2500 2500 ui2s
10750% Senior Sec. IP Notes due 2026 1000 1000 Feb26
10750% Senior Sec. LGA/DCA Notes due 2026 200 00 rev2s
(CARES Act Term Loan Facilty due 2025 550 550 0 unxs
Aircraft EETCs non noB  201-202
Equipment loans and other notes payable: sam aan  2021-208
Special facilty revenue bonds 1064 1064 2021-203%
Finance Lease Obligations B 2

Addvantage Financing 0 7500 7500 20262029
Total Secured Debt I 4107 e

5,000% Senior Notes Due 202 750 70 iz
3750% Senior Notes Due 2025 500 500 Mar2s
PSP Note! 2198 2198 20302031
6:500% Convertible Notes 1000 1000 Jul2s
Total Debt sun Sai07 31882

Operating Lease Labilties 8428 8428

Total Adj. Debt with Operating Leases $02203 Saior Sa6310
Market Cap (as of March 3,202 14182 1418

Total Capitaization 556385 Sa107 60452

Enterprise Value sagsz1 sa9.501

Note American has drawn $550 mm of CARES Act Loan Funds to Gate CapTalaton data refect princpal Smount GUSTanding without deduction or Geb AREOUTE oF suance Cost

TFor pro forma presentation purposes. assumes that all amounts outstanding under the revolving credit faciities are repaid. Such amounts may be re-borrowed based upon the terms and conditions

of such facilties

#Includes promissory note from PSP 2 program of $433mm issued January 15, 2021,

s
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Transaction Structure

Expanded Ownership Structure

American Airlines Group Inc.
(“Parent’)
(Delaware)

100% Direct
Ownership

American Airlines, Inc.
(“American”)
(Delaware)

100% Direct

Ownership

AAdvantage Holdings 1, Ltd.
(“HoldCol")
(Cayman)

100% Direct

Ownership

3sU2on1-ans di

AAdvantage Holdings 2, Ltd.
(“HoldCo2")
(Cayman)

100% Direct

| ownership

Aadvantage IP Contribution
sy~

35U di

AAdvantage Loyalty IP Ltd
(“Loyalty Issuer”)
(Cayman)

7 Security Interest
I Co-Borrowers / Issuers
I Guarantor

1227 Partyto InterCo Agreement

100% Direct

Ownership American Airlines Group Inc.

American Airlines, Inc.
(“American)

(Delaware)

(“Parent”)
(Delaware)

. 2 Sy
82 §E ¢ gy 3%= h
$5 85 ¢ ¢ 285 Cash payments (1) from American to Loyalty Issuer to
2% 85 % § Efp | purchase miles and (2) from Loyalty Issuer to American for
®E § g =z S28 | mileage redemption governed by Intercompany Agreement
86 g2 5 = 33 2

| }

Agreements

i
i
i
| Specified Co-Brand
i
| &Other Agreements

Citi and Barclays

‘AAdvantage Loyalty IP Ltd. (*Loyalty
| Third Party Payments Other Third Parties

Issuer
AAdvantage 5
Assets (incl. IP)
i

Loan / Notes Miles

Proceeds

Principal &
Interest

AAdvantage
Cardholders & clients
of other
AAdvantage Partners

Lenders / Noteholders

148 shown on the Expanded Ownership Structure, there are two intermediate holdco entities between American and Loyalty Issuer, each established as a newl-formed Cayman entity.

AmericanAiines 2Loyalty Issuer is a newly-formed Cayman entity

AAdvantage” g

and all Lenders / Noteholders. AAG' guarantee is unsecured.

3Collection and Reserve Accounts willbe in the name of Loyalty Issuer, established with Wilmington Trust and subject to @ perfected first-prioriy ien for the benefit o the Master Collateral Agent
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Financing Backed by Mission Critical Asset of American

Financing unlocks value of the AAdvantage program, offering investors security in a critical asset of American that is further bolstered

by bespoke structural enhancements

QFirst-prioricy security interest in critical IP, enhanced by
bankruptcy-remote IP SPV and pledge of IP license

e&:llection account provides access to cash collections of
AAdvantage

@Collectlon account structure and cash trap mechanism ensures

that debt service'is paid out of gross cash collections before
any funds are released to Loyalty Issuer for operating expenses
and redemption costs

° Robust de-leveraging mechanism based on peak DSCR test’
offers additional protection in case of a prolonged downturn

@Additinnal credit support provided via:(1) guarantee from

American Airlines Group Inc.. (2) pledge of equity interests and
other assets of Holdcos and guarantees by Holdcos and (3)
interest reserve account

Quarterly Cash Flow
-+ $ Cash Collections from American & 3 Parties --

20304/
¥

" Each month, so long as no Early Amortization Eventis in effect, an amount equal 1073 of interest and fees due for the quarterly reporting period willbe trapped i the Collection Account 13 of

Americanrines

scheduled amortization willaso be required to be trapped inthe Collection Account f American does ot satisfy certain iquidity and ratings conditions (the ‘Deferred Accrual Conditions?).

Mdvantage“\ 2 Excludes additional reductions from waterfall such as reserve top-ups and agent expenses

+Debt Service Coverage Ratio ('DSCR') test based on peak quarterly deb sarvie.
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American Airlines at a Glance

~$15bn $0 Domestic Hub Locations
Estimated Q12021 Large Non-Aircraft Debt
Liquidity Maturities Until June 2022'

NG Newvorkny
Philadelphia. PA o ®

-45% (vs 2019) ~$30mm Washingion 0.
Expected Q12021 Estimated Q1

.
System Capacity Daily Cash Burn? Al Ut T
iami L
.
$75bn ~11years
Total CARES Act Secured Loan, (o e
of which §550mm is drawn’ 8e
:- Serving over 365+ destinations and 6,800 flights per day® |
1
1
~$7.2bn ~$3.6bn s e sis aesopas S s sis aas g w4
Available First Lien Capacity under en e et | American is the largest airline in the world based on Revenue |
LR f Passenger Miles 1

" xcludes EETCs and prvate aircraft mortgage debt. Assumes the S400M revolver remains undrawn. The Company defines cash burn as et cash provided by (used i) operating actiitie. net cash provided by (used in)
nvesting acihites and nt cah provided by (used ) financing actiies. ajusted or (1) CARES ActPayrolSupport rogram grant proceads. (2 nt purchass (procaeds from sae) of shorttorm investments and rstricted
Short-term nvestments.(3) proceeds from fsuance of ong term debr. netof deferred inancing cost.but excluding aircraf inancing (4) proceeds from ssuance of equty. (5 prepayments oflong term debtand (6)cther

J—
AACVANTAGE ™G, o mmmmo ot s e arrrmes ol sas s st o g oo sy s o s Sy s

5 Assumes normaized capaciy. capacity was sigrificanty reduced n 2020 I response t COVID-19 »
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American Airlines Credit Strengths

+ Prior to COVID-19, American focused on proactive balance sheet management by refinancing

o SaEn  Suin
and extending tenors of revolvers, term loans, and aircraft debt ki

Pl + Robust liquidity position pre-COVID was bolstered by aggressive cost reduction, strategic sosn
Meiezsmant liquidity raises, and government support
e « Balance sheet is flexible, self-amortizing. and cost efficient: 40% is prepayable, the overall
cost of debt is ~4%. and the next significant non-aircraft maturity is June 2022 e o L o
Youngest & * Accelerated retirements of ~150 aircraft reduced fleet complexity resulting in maintenance 3

expense savings, higher aircraft utilization, and crew scheduling efficiencies
+ Atan average age of 11 years, American's mainline fleet is the youngest of major network US.
airlines requiring lower future fleet investment

Efficient
Fleet

+ $17billion in cost reductions during COVID-19 will transform American into a more efficient
airline while continuing to drive operational excellence and connectivity across its large
domestic hub network

+ $13 billion of permanent cost savings expected to be achieved in 2021

Enhanced
Operating
Efficiency

+ Outperforming other network carriers given super hubs in DFW and CLT as well as Sunbelt jetBlue stz
locations in MIA and PHX
+ Innovative codeshare agreements and network partnerships, driving revenue generation with

iot iweseed capln QUTAR cOL

Unique
Network
Strength

merianiines W

AAdvantage” g
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Strong Liquidity Position

 Prior to COVID-19, American focused on maintaining at least $70bn in liquidity and entered March 2020 with $8.3bn of liquidity
+ The Company continues to focus on sustaining a strong liquidity position

~ $15bn
$13.6bn 214.2bn
$10.2bn
Q220 Q320 Q420 Estimated Q1 2021
—
AAAVATEEEE . 11 st s cmpy s .




image26.png
Swift Management of Cash Burn

+ Realized operating and capital cost savings of approximately $17bn in 2020 through aggressive cost cutting steps
— $13bn of permanent, non-volume-related savings expected to be achieved in 2021

+ Removed ~150 aircraft from the fleet through early retirements or by placing into temporary storage

+ Removed or deferred non-operation critical capex of $700mm in 2020 and $300mm in 2021

* Reduced headcount by ~20,000 through a combination of long term leaves and early outs

+ Implemented short term payment deferrals with lessors and lenders and worked with other partners on similar working capital initiatives

Cost Reduction &
Working Capital

+ Executed a $75bn loan agreement under the CARES Act Loan Program and drew down $550mm; Facility will be repaid and terminated
with the Financing

Financing & « Issued $880mm in $1.0bn at-the-market equity offering (“ATM") and $575mm in equity block trade in Q4 2020 filed new $11bn ATM
Liquidity offering in January 2021

« All 2021 deliveries have financing or deferral rights in place

* Maintain unencumbered assets of ~$36bn' and additional first lien debt capacity of ~§72bn'

Average Daily Cash Burn? ($ in mm) The Road to Cash Breakeven

+ Continue to make close-in adjustments to the schedule while maximizing the

$100

— connectivity of the network
. ol ~$30 * Resetthe international network for future growth as demand returns
- - - _— + Continued right sizing of fleet and cost structure
Beginning April 042020 012021 * Workforce flexibility following expiry of PSP

2020
"Based on most recent appraised values and. for some assets.company estimates,
*The Company defines cash burn a net cash provided by (used in) operating aciviies, net cash provided by (used in investing actvties and net cash provided by (used n) financing activtes
Amerianines adjusted for (1) CARES ActPayrollSupport Program grant proceeds (2) net purchases (proceeds from sale)of short-term investments and restricted short-term nvestments. ) poceeds from
AAdvantage" g,  surceolions temdebi necofdeferedfrandngcosts but excudng arcrf nancig () procees o suancef euy. ) prepaymers o ong erm deband () cter cash flows
thatare not representative of our ore operating performance, lease refer to the Company's GAAP to non GAAP reconcilation on SEC Form 8-K iled January 28, 2021 ,5
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Proactive Balance Sheet Management

Debt Maturity Profile’ ($mm)
* American entered 2020 with a strong focus on

proactive balance sheet management m
As a result of 2019 and early 2020 transactions, the

550
Debt Maturity .
Tower nearest non-aircraft debt maturity is June 2022 281
Management — Extended revolvers one year to 2024 in 4Q19 o 6 e
~ Refinanced and extended LHR term loan to ey | - . H =

January 2027in 1020 2021 202 2023 2024 2025 2026 2027 2028 2029 2030 2031

mTerm loans W Unsecured mSecured Notes WCARESAct m RCF

Long Term Debt Profile

Winding down significant fleet renewal initiatives
Every 2021 aircraft delivery has financing in place
or American has ability to defer

* Reduced non-aircraft capex by $1.0 billion in 2020-
2021

+ Secured deferral rights on 18 MAX aircraft

Americanrines

AAdvantage'ty, seerewecsdobe suedn20n

Long term debtas of 12/31/2020: excludes operating lease liability and pension iability. Reflects $SS0M CARES Loan draw,

" profile excludesaircraft EETCs. equipmentloans, finance leases and specia facilty revenue bonds, term loan amortization,and the 2022 $30 million revolver maturity. Includes PSP 2 loans
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Youngest Fleet of the Network Airlines

As part of American’s current initiative to right size the fleet and cost Mainline Fleet Breakdown by Age'
structure, the Company accelerated the retirement of several
mainline and regional subfleets: * 56% of American's fleet is 10 years old or younger
. « Future fleet replacement needs are lower than peers
Permanent Retirements * Existing financings completed at very attractive levels
20 Embraer 190s - sold + 15 Airbus A330-200s
* 34 Boeing757s - sold * 19 Bombardier CRI200s 56%

+ 17 Boeing 767s - sold * 34 Embraer ERJs
* 9 Airbus A330-300s

A% 4%
2% 2%
These retirements remove operating complexity and bring forward 2% 25% 21%
cost savings and efficiencies associated with operating fewer aircraft III 19%
types:

* Avoid significant future maintenance expense
*  Provide crew scheduling and training efficiencies 0-10 Years 10-20 Years 20 Years+

mAmerican mDelta m United

amerianaiines W

AAdvantage” g

1Source: Company and Ciriun Fleets Analyzer Database. All data as of December 31, 2020.
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New Innovative Partnerships

Prior to COVID-19, American made several significant network enhancements through new codeshare agreements with GOL,
Alaska Airlines and Qatar Airways. In July 2020, American announced an additional partnership with JetBlue to enhance
connectivity in the US northeast!

ARWAYS 2l =

Amatcnions N,
AA © 1Subject to ongoing review by the US Department of Justice and the New York Attorney General, the Massachusetts Attorney General, and the Attorney Generals of certain other state and.
dvantage”q i "
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Path To Recovery

*  Expect non-linear recovery with an accelerating pace once we see widespread vaccination and government restrictions ease
«  Stretching of the booking curve would mean cash leading revenue during recovery

AAd

Revenue m L Haul International
Short Haul « Leisure comeback dependent on
International bilateral agreements: medium

0 term opportunity given pent up
«  Similar trends as domestic demand for travel
leisure: strong AA destination + Customer sentiment surveys
footprint into Mexico/ show vaccination as biggest
Caribbean triggers for customers to be able
+ Ongoing sunbelt strength - plays Recent CDC qliarantine/ to get back on the road
into value of DFW & CLT hub testing requirement as near * Business travel unlocks with
locations term headwin wider vaccine distribution,
« Ski destination adds to enhance + Significant efforts by hotel relaxation of govt. and corp.
leisure appeal bolstered by the industry to SH?POTI testing restrictions and opening of large

strength of our regional network reQU‘femenls{ coastal cities

Basis of early recovery path

Domestic Leisure

Recovery Timeline

Americanrines

vantage™g
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American Q4 2020 Earnings Update

* American reported Q4 2020 revenue of $4.0 billion, down 64% year over year on a 53% year-over-year reduction in total available
seat miles (ASMs)

+ American ended Q4 2020 with approximately $14.3 billion of total available liquidity; expects to end Q12021 with approximately $15
billion in total available liquidity

* Reduced daily cash burn rate from nearly $100 million in April 2020 to $30 million in Q4 2020
+ Update on COVID-19 initiatives through Q4 2020:
- Removed more than $17 billion from its operating and capital budgets for 2020 primarily through reduced flying
- Incorporated more than $13 billion of permanent non-volume, non-fuel efficiency cost-saving measures into 2021 operating plan
- Reduced non-aircraft capital expense by $700 million in 2020 and another $300 million in 2021
- Reduced American’s management and support staff team by approximately 30%
+ Outlook for Q12021
- Expects Q12021 system capacity to be down 45% vs. Q12019, with total revenue expected to be down 60 to 65%
- Cash burn expected to be approximately $30mm/day in Q12021
Ja— gt 1) CARES Pl Sgpon g o prctets et s s rocea o sl hr s and escodsport T wesmots ) pracods o

Mdvantage“’\‘ issuance oflong:term debr.net o deferred financing costs, but excluding arcrat financing, (4) proceeds from ssuance of equity. (5 prepayments oflong-term debt and (6) other cash lows
thatare not representative of our ore operating performance, lease rfer to the Company's GAAP to non GAAP reconcilation on SEC Form B-K iled January 28, 2021 2
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AAdvantage is Recognized as an Industry-Leading Program

AAdvantage frequently receives awards for innovation and the quality of its customer experience

The Points Guy - Editor's Choice Award Freddie Awards

The Points Guy is a travel
website and lifestyle media

SAWARDS brand with a focus on loyalty
WINNER programs
2020

¥ In 2020 AAdvantage won the inaugural Editor’s Choice Award for
loyalty innovation

v Award acknowledged the customer-friendly initiatives AAdvantage
has implemented this year, including making a change for elite
members to enjoy their elite benefits on all fare types

The Freddie Awards are the

.
mle most prestigious member-

generated awards in the

awa rdS travel loyalty industry

¥ In 2020 AAdvantage was named Best Elite Program in the Americas
by the Freddie Awards

¥ AAdvantage has won this award 9 years running

¥ 36mm-+ votes cast in 2020 award cycle

Americanrines

Mdvantage [N

2
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AAdvantage Pricing and Cash Flow Mechanics

To be created,
Pro forma for financing transaction

'
'
American H
Airlines !
'
'
'
'
L
Redemption  Purchase '
'
'
'
'
_______ '

__ Redemption _

of Miles
AAdvantage
Program
Purchase
of Miles

Amercaniines W,

AAdvantage’ '

0 Monthly purchase of miles by American
A. EBITDA margin of 20%

B. Perpetual operating agreement from
closing of transaction

Monthly / quarterly purchase of miles by
¥ Third Parties

A, Average 3-year partner contracts (for
34 Party partners excluding Citi and Barclays)
Redemption B. Purchase price per mile negotiated at
Partners the partner level

Co-Brand /
Accrual
Partners

2
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AAdvantage Miles Sales and Redemption Overview

AAdvantage manages mileage earning program and redemption activity

Air Travel Non Air Travel 2019 Total
............. p
' T . .
W Citl Dvodoyord  HYATT AVIS
AmericanAirlines
= : 1d and oth I th N AAd Ss.gbn
American pays Aldantage | neword and other nnovative program with two  Non-air partners pay AAdvantage [ ENSSESRSSIN
partner airlines pay card partners who issue co- for every mile earned by s
for each mile earned by 4 Received from
AAdvantage for each mile ~ branded credit cardsand pay  members, which they give out as
members ' Mileage Sales
1 earned by membersfor for miles earned from spend incentives for purchases,
' flying with them on AAdvantage credit cards renewals,etc
.............. '
Air Travel Non Air Travel 2019 Total

: AN,

AmericanAirlines "¢ $2.6bn

Miles Small amount of non T Eeme
Redeemed AAdvantage pays American air travel redemption Redemption and

for an award seat booked AAdvantage pays oneworld and other 3%) Travel Benefits
using miles’ partner airlines for an award seat Provided
booked and flown using miles
mercnciens . Note 71310t Tranda oo gvs e Cotrbution Transactonsand nercompany Agreernt eachasdeind  thePreiminary M) f hy wereconsummatedon

AA January 12018 The pro orma financil nformation does o gwe ffec o the consummationof he Finaning ontemplated herein
dvantage” . 5 et -
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American's AAdvantage Loyalty Program

AAdvantage possesses significant competitive advantages driven by scale, depth of partnerships and leading financial profile

| p— AveLTa _uniTEo |
AAdvantage ‘g SKYMILES MileagePlus
o o i
r— To0mms To0mms
Sole Issuer Sole Issuer

Card Issuer Dual Issuer
: (Citi / Barclays)

# of Partner Airlines
(Total | Domestic) 20+15

1
'
T
|
'
'
'
'
'
'
'
'
'
'
'
'
| Cash Collections $5.9bn ' $61bn
'
'
'
'
'
'
'
'
'
|
'
'
|

(American Express)

2540

Net Cash from

s Operations $31bn $24bn
s &
<EQ
282 78% 68%
Rog
2
I 26% 2%
39%

Americanrines

AAdVANTAZE™g, ,erropsm prortoremonl of macthe s s 1 E2620

2 Defined as cash flow from operations divided by total cash collections.

(Chase Bank)

3544

$536n

$23bn
7%
29%

44%

AAdvantage Positioning

V' Leading scale with largest overall
airline loyalty program

¥ ~$5.9bn of total cash received from
sales in 2019: ~11% larger than United
MileagePlus and in line with Delta
SkyMiles

v Only network airline with dual card
program: drives customer loyalty and
diversifies cash flows

v Entrenched network of partner
relationships

v Best-in-Class financial profile:
resilient growth, leading margins and
highly-diversified cash flows

Total members for Defta and United based on public statements as of August and March 2020, respectively. Total AAdvantage members efined as total accounts in the database for the lfe of

2
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AAdvantage Drives Value from Dual Issuer Co-branded Credit Card Model

AAdvantage's dual issuer model and exclusive network agreement with Mastercard represent a unique value proposition

* American Airlines credit card spend as a % of each partner's total 2019 credit volume: Citi' 24%, Barclays' 28%, Mastercard? 12%

It\a 34 year relationship with legacy * Partner with AAdvantage
C American AAdvantage since 2005°
I I BARCLAYS
Acquisition . . ;
puimsstiad] Out of Airport / Clubs / Flagship Lounges In Airport / In-flight
v Digital / Mobile ¥ In Airport
v Direct Mail =1 v Tabling
' Admiral's Club / Flagship Lounges ' Aviator Brand
v Phone Marketing v In-flight
v Above the Line v Kiosk

mastercard
B ————

© 2 Per A data, Mastercard Operational Metrics quarterly disclosure, Accenture research and analysis
e E LT L N G i oty it i s
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AAdvantage Key
Credit Highlights
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Key Credit Strengths

(4
o

AAdvantage is mission-critical to American from both a financial and strategic perspective

AAdvantage is core to customer loyalty and consistent customer engagement

@ AAdvantage has a deep ecosystem with longstanding partner relationships, allowing members
to earn miles on car rental, hotel, retail, dining and other partners

@ AAdvantage offers significant diversity of cash flows with a long-term track record of stable
and growing performance through cycles

e AAdvantage has an attractive business model allowing flexibility to control costs and preserve
margins

amerianaiines W

AAdvantage” g

2
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oJAAdvantage is Mission-Critical to American

* In 2019, AAdvantage members contributed nearly
61% of American's ticket revenue

*+ Average yield premiums 44% higher than non-
AAdvantage Members

+ In 2019, AAdvantage generated ~$5.9 billion pro
forma cash sales and ~$31 billion cash from
operations, net'

*+ In 2019, average tenure for active members was 10
years?

AAdvantage drives significant

revenue premium to American + portion of revenue

Contribution of AAdvantage Members to AA Ticket
Revenue’

2015 2016 2017 2018
AAdvantage vs % AAdvantage
2019 Average
Annual Flight Rev $1.220 $408 199%
per Customer

2019 Average

Yield (Cents) o Y hr

nue has st

Cash sales pro forma for sale of miles to American. Pro forma financial information gives effect to the Contribution Transactions and Intercompany Agreement (each as defined in the

Americanrines

AAdvantage” g

3 Amount was 56% n 2020 due to pandernic

Preliminary OM) as f they were consummated on January 1. 2018. The pro forma financial information does not give efect to the consummation of the Financing contemplated herein.
2Active defined as AAdvantage® members who had flight or program activity i the calendar year.

30
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AAdvantage is Core to Customer Loyalty and Retention
v/ 57% of the 2019 active member population

Strong Growth in Active AAdvantage Membership’
cnrolled 5+ years ago
@ @ » Ciistomer 53:? of elites maintain elite status for more than 1

LU U v Only loyalty program offering “day 1" benefits like
early boarding for members

3
19 ’!
. v On average, new members contribute 56% more
Drives flight revenue in their first year than a non-
Increased member
Revenue v After 5+ years in program, co-brand revenue per
Contribution active member is more than double the co-brand
revenue of a new member
v/ AAdvantage member LTR? is 70 pts higher than
Drives Higher non-member

| I high -eli
2017 2018 2010 Customer Elite member LTR is 5.0 pts higher than non-elite

Satisfaction Domestic co-brand LTR is 5.4 pts higher than the
Active Members (mm) domestic LTR of members without a co-brand

Drives Strong

AAdvantage drives sign ly more revenue to American as well as hi r customer satisfaction

et
AA TActve defind as AAdvantags” members who had lghtor rogram aciRy i thecalendar yea. ATountfor 2020 wasapprosmately 16 miion due o andemic
OTENIET TR Wons oo dtistoy it iy .
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Strategic and focused partnerships allow members to earn
and redeem with 52 partners across the globe

Non-Air Partnerships

o EE MmN
e B B A

American Ailines %, #Rocketmiles W Frntstond
Pomered o sanmors
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Deep Ecosystem with Entrenched Partner Relationships
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o Deep Ecosystem with Entrenched Partner Relationships

American has leveraged the AAdvantage program to build the most comprehensive domestic partnerships

among legacy carriers

Structure

Strategic Rationale

Americanrines

AAdvantage” g

Alaska

AIRLINES

both airlines including

— Elite status reciprocity
—  Lounge access to American Admirals Club lounges and
Alaska Lounges

2021

+ Supports American's position in key west coast markets like
Seattle and Los Angeles

+ Offers seamless access across a broader network and provides
strategic growth for both airlines

+ Codeshare gives customers access to more destinations and
reciprocal frequent flyer program benefits

etBlue i not joining oneworld* or the AAVIAG Atlantic Joint Business Agreement

+ Alaska and American loyalty members will enjoy benefits across

—  Ability to earn and use miles on both airlines’ full networks

+ Alaska Airlines intends to join the oneworld* alliance by summer

jetBlue

Alliance agreement provides for shared loyalty benefits'
JetBlue and American loyalty members will enjoy new benefits
while both carriers explore additional premium experiences for
customers?

Gives customers access to improved schedules, competitive fares
and nonstop flights to more domestic and international
destinations

Seamless experience is a compelling proposition for both leisure
and corporate customers

JetBlue will gain connectivity to more UsS. destinations. a broad
global network and access to an improved frequent fiyer
proposition (AAdvantage)

2Subject to ongoing investigation by the US Department of Justice and the New York Attorney General. the Massachusetts Attorney General, and the Attorney Generals of certain

other state and local jurisdictions

3
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4] AAdvantage Offers Significant Diversity of Cash Flows to
American with Long-Term Track Record of Stable Performance

AAdvantage Pro Forma Gross Cash Flows' Perfori e Commentary

+ The 2020 impact of COVID-19 on AAdvantage revenue is
significantly less severe than on AA passenger revenue

$5912 ‘American Passenger Revenue. + AAdvantage offers significant diversity of cash flows
$3488 (65)% Yoy with a long-term track record of stable and growing
AAdvantage Third Party Sales: performance through cycles
(25)% YoY
5o + AAdvantage has an attractive business model allowing

$om3 flexibility to control costs and preserve margins

2018 2019 2020
mSalesto Third Parties  m Sales to American and Other Airlines  m Other Cash Flows

Amercanaivines %, Please see the incremental financial detail appendix for more information on AAdvantage cash flows Pro forma financial informarion gives effect to the Contribution Transactions and

AAdvantage" g, ImercemeanyAgeemen eschasdeinedin e reminary O s hey were consmmated n anary | 2018, The r orma francl nformaton does ntge efect o he
consummation of the Financing contemplated herein.
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o Flexibility in the Business Model to Manage Costs

+  AAdvantage flight awards represent the largest share of rewards claimed by members

AAdvantage manages the cost of fulfilling these awards by leveraging member elasticity to steer reward demand to optimal flights based on
cash displacement risk

Deep integration with the airline's inventory system allows AAdvantage to vary award prices based on a number of factors including flight
date, flight routing, and remaining days to departure

Example:
y One-way award options for Dallas-Fort Worth to Las Vegas, NV

5:00 PM 11:00 PM

Displacement
Low w. icadtate Risk = High

ement

10,000 miles 12,000 miles 18,000 miles 11,000 miles

AAdvantage‘\g,

35
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AAdvantage Summary Pro-Forma Financial Profile

(8 in millions) 2018 2019 2020
Tolal miles issued % increase (decrease) year-over-year 141% 23% (49.57%
Total mies redeemed % increase (decrease) year-over-year 124% 62% (526)%
Cash Flow Statement:
‘Cash received from sales o American and other airines. ST419 $1513 )
‘Cash received from sales to co-branded card and other non-air pariners. 3510 3,861 2,908
‘Cash received from sales direcly o AAdvantage Program members 557 538 213
% Growth YoY 7.8% (38.9%
‘Cash paid for redemptions @677 2.637) (749)
‘Cash paid for operat nses 125) 130 84
% Growth Yoy 1.2% 69.9)%
% of total cash received from sales 8% 53.2% 77.2%
Income Statement:
Revenues, net of redemplion costs $3.183 $3,041 $2173
‘Operating expenses, excluding depreciation and amortization 125 130 (84)

Balance Sheet:

intercompany recevables 10884 $14360 S7511
Accounts receivable 573 575 555
Other assets 53 59 80

\ Note:repared assming that the ContributionTransactions and ntrcompany Loan were onsummated on January |, 018 Does not v efect o the Financings. EBTOA margin of 0%
applied iy 0 sale of mes to Amarican an ot any ther cath low. See ARPEXA »
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AAdvantage Summary Quarterly Pro-Forma Cash Flow
Profile

2019 2020

at Q Q3 Qs E

(8 in millions) [} Q2 Q3 Q4
Cash received from sales to American and other aiflnes ~ $351  $395  $382  $385 $204  $32  S107  S%6 | $520
% Growth YoY = } 7% (16%  (92% (2%  (19% | (69%
Cash received from sales o co-branded card and other 4206 g7s  g72 005 | 3861 1265 &3 58 54 | 2008
non-air partners : H
% Growth YoY - - - -1 0% 5% (5% (0% (40% | (25%
Cash received from sales directly to AAdvantage Program 122 q1c 100 142 | s3g 758 a 58 el B
members : :
% Growth YoY - L% @e% 9% 9% (9% | (60%
Total cash received from sales $1730 $1389 $1361 $1432 $5912 $1684  $636  $659  $671 |$3,650
% Growth YoY - - - - o8% @%  (549%  (52% (9% | (3%

Amerianines
Mdvantage\‘ Note: Prepared assuming that the Contribution Transactions and Intercompany Loan were consummated on January . 2018. Does not gve efect to the Financings. EBITDA margin of 20%
applied only to sae of mies to American and ot any other cash flow. See Annex A
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American Airlines AAdvantage Citi Cards
= [~ =5

AAdvantage Citi* / AAdvantage” Citi’ / AAdvantage”
MileUp* card Platinum Select” Card Executive Card

CitiBusiness’ / AAdvantage*
Platinum Select” World Elite
Mastercard”

0 ot 58 o

50 firstyear, then $99

= TOK miles and $50 statement creditw/
Acquisition Offer RN ER 50K miles w/ $25K spend 50K miles w/ §5K spend

65K miles w/ $4K spend

® "% “% %
R
micage [T - ZonAmerian - avonAmeran v on o it providers car
nceelersiors  [(RESE " kv, g sars s LS e Temal v ecoramincrions
e
Spend Bonuses  [RENZY « $125 AAflight creditafter 20Kspend  + 10K EQMs after spending $40k inayear = N/A
i . <100 credit for Global Entry / TSA
wa A L w
T T  Admint b membesip Wi

+ First checked bag free

) « Fischocted e " Pty oarding

Nolmitoquaisyof miesabetoe 52 LSS " Wity creck mand securysrening
T " No e amiconfecs " Nofagnamacoonions
N " Dadkare ravatsoncie

+ 25% In-Flight F&B savings

Key Benefits

Md\ﬁmgngﬁe“‘\§

Domestic Companion Certificate every
year after spending $30k

First checked bag free

Priority boarding
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is of Pre Addvantage Summary Financial Information and Rel

The pro forma financial information of AAdvantage provided in the accompanying presentation (the “Presentation’) represents unaudited pro form consolidated financialinformation of AAdvantage Holdings 1. Ltd. (HoldCol)
2 newly established entity formed in connection with th financing described in the Presentation (the “Financing Transactions') and for the purpose of entering into the Contribution Transactions as further described in the
Presentation (collectively. the Transactions’). Upon consummation of the Contribution Transactions, HoldCo? will be a direct wholly-owned subsidiary of American. HoldCol and its subsidaries. Addvantage Holdings 2. td.
('HoldCo2) and Advantage Loyalty IP Lt. 'Loyalty lssuer’), currently have no materialassets o labiltes and have not engaged in any activiies other than those related to their formation and preparation for the
consummation of the Transactions. Accordingly, no hstorical financial information or financial staternents of HoldCo1. HoldCo2 or Loyalt lsuer s presented.

The unaudited pro forma consolidated financial information of HoldCof included in the Presentation has been prepared utlzing unaudited historical financialinformation of American, which represents historical activities and
balances related o the Advantage Program as included within the historical consolidated financial statements of American. and applying certain pro forma adjustmens to tis historical financalinformation to give effect to
the Contribution Transactions and the Intercompany Agreement (as described in the Presentation) as ifthey had been entered into and consummated on January 1 2018, The unaudited pro forma adjustmens do not include
the impact ofthe Financing Transactions (including not providing for adjustments to reflect management fees payable under the management agreement to be entered into in connection with the Contribution Transactions.
‘which are expected to be approximately 50.6 million per year). This unaudited pro forma consolidated financial information should be read in conjunction with AAG's and American's historical financial statements and related
notes contained in AAG's and American' Annual Report on Form 10-K for the year ended December 31,2020

Certain amounts reflected in the unaudited pro forma consolidated financil information are based on intercompany o ransfer pricing arrangements that will be included in the Intercompany Agreement contemplated by the.
Financing Transactions.The pricing in the Intercompany Agreement may not be the same as amounts that would have been established through agreements with unrelated parties Additionally. certain revenues and expenses
have been derived from American’ consolidated financialstatements and other financil records. Due to the various allocations and related party agreements. the unaudited pro forma consolidated financial information
included in the Presantation may not be indicative of the conditions that would have existed or the results of operations that would have been achieved if the Contribution Transactions and the Intercompany Agreement were
entered into and consummated on January 1. 2018

The unaudited pro forma consolidated financial information of HoldCof included in the Presentation includes unaudited pro forma adjustments that are factually supportable and directly attributable to the Contribution
Transactions and the Intercompany Agreement contemplated by the Financing Transactions. In addition, with respect to the unaudited pro forma statements of income and cash flows, the unaudited pro forma adjustments are
expected to have a continuing impact on HoldCoT's consolidated results. However. the unaudited pro forma consolidated financialinformation of HoldCol presented herein does not giv effect to the Financing Transactions:
The unaudited pro forma consolidated financialinformation of HoldCol included in the Presentation has not been prepared in accordance with the requirements o Artice 1 of Regulation 5-X of the Securities Act,For instance,
‘Article T would ordinariy require that such financial information give effect to the Financing Transactions and would generally not require more than one year of pro forma financialinformation or the preparation of pro forma
statements of cash flow information. Further, certain of the financial information provided herein is not required to be included. and will ot be provided. in AAG' or American's priodic and other reports filed with the SEC.
The unaudited pro forma adjustments are based upon available information and certain assumptions that we believe are reasonable under the circurstances, as wellas the expected terms of the Contribution Transactions and
the Intercompany Agreement contemplated by the Financing Transactions. The unaudited pro forma consolidated financial information of HoldCol included in the Presentation i presented for informational purposes only. may.
ot be indicative of what the consolidated financial condition or result of operations of HoldCo1 and it subsidiries would have been had the Contribution Transactions and the Intercompany Agreement been entered into and
consummated on January 1. 2018, and does not purport to project HoldCoT's consolidated results of operations or financial condition for any future period or as at any future date. Neither the assumptions underlying the
unaudited pro forma adjustments. nor the resulting HoldCol Unaudited Pro Forma Consolidated Financial Information have been audited of reviewed in accordanca with any generally accepted auditing standards
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Setforth below s addtonl information regarding the componients of certain lne tems provided with the financiainformation ncluded i the Presentation.

+" Cash received rom sales to American and other arrines. Pursuant o the Contribution Transactions and the Intarcompany Agreament. Loyalty ssuer will sal miles to American as AAdvantage Program members earn miles by
fling on American and other airlines that paticpate i the AAdvantage Program. Adjustments to Cash received romsales to American and other airlines represent the gross cash receipts from sales by Loyalty lsuer to
Amercan that would have occurred based on the erms of tha Intercompany Agreement, which provide for oyatty sser to ¢arn an EBITOA margi of 20% only on mileage sales to American and not on mileage sales
Amercan purchased by American pursuant o other ailine loyaty programs

+ Cosh poid for redempions Loyahy suer has contracts with American.other ailine partnrs and non.sirine partners t provide goods and servicesfor award redemptions Adjustments o Cash paid for redemptions
represent cash payments by Loyalty ssuer to American fo the costsoftravelawards povided by Amercan These costs are determined based on the rtes a provided fo n the Inercompary Agreement

+ Cash poid for operating expenses and operating expenses.exclucing depreciation and amortization HoldCol and s subsidiariesare newly established special purpose eniiie formed for the purposesof enering nto the
Contrbution Trensactions and wil not ave employees o estabish adminsirative functionaiiy of their own.Rather. each of HoldCol and s subsdiaries wil rely on American for such services prsuant tothe Itercompary
Agreement and the Management Agreement. Adjustments o Cash paid for operaling expenses and operating expenses.excluding depreciation and amortization provide fo the alocation of operating expenses from
Amercan based on the terms of theIntercompany Agreement and the Managemen Agreement.These expenses represent salaries and other cost incurred to provide HoldCol and s subsidiries with services such as
information technology. marketing,reservations. legal. finance and human resources. among others.

+ Revenues net ofredemprion costs Loyalty ssuer deers all amountsreceived related to the sale of miles to American and other arine parters unti miles are redeemed by an Addvantage Program member. Revenue s
recognized when miles are redeemed. after adjustng for an estimate of miles that are expected to b redeposited o the accounts of AAdvantage Program members who cancel their award redemption. Adjustments to
Revenues net of redempiion costs have been calculated by (1) making updates o the rademption rate to reflect the terms ofthe Intarcompany Agreement and (2) accounting or the change in the timing of recogition of
revenue from the sale of milesfrom fight date to redemption date, including adjustments or miles expected o be redeposited by AAdvantage Program members o their accounts s a resultof the cancellation of the
redemption awards prior o provisio of the service This evenue s netted agains the redemption costs adjusted fo redemptions expected to be cancelled by customers prior to provision of the senice. Loyalty ssuer has
contracts with American, ther arine prtners and non-ai services portners o provide goods and sevices for award redempions.Loyalty Isuer does not ontrolthese goods o senvices priorto award redemption. and
accordingl.records the rademption costs agains redemption revenes i ts income statement. Adjustments o the redemption costs n the unaudited pro forma income statement relate o the costs of awards provided by
American, which are determined based on the fates s provided for in the Intercompany Agreement.

+ Totalliablties Adjustments t Total iabites provide for the changes made to the mileage deferral and redemption rates o reflect the tarms of the Inercompany Agreement and the change in timing of revenua
recogniton from fight date to redemption date.
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